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Trend to Lifestyle Real Estate

Market conditions driving lifestyle real estate
Aging population, more active with higher disposable income base
Higher consumerism in lifestyle activities

Trending towards branded real estate
Enduring long term brands return higher premiums

Amalgam of ownership, income, consumer benefits and capital

growth
. Annual Increase in Household Numbers
Risks 75,000 -
Emotive
Style-based 50,000 - 50-64 yrs
Evocative 35-49 yrs
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Our positioning in Lifestyle Real Estate

Lifestyle Conditions
Ageing Population Active Changing Lifestyle

:

Branded Real Estate

Security Exclusivity Concierge level benefits Like-minded community

: g

Consumer Choices

Pay to use Pre-paid Membership Fractional Ownership

: g

Asset Classes

Theme park Golf Marinas Garden Transport Spas Hotels

Active B Indulgent
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“Best of Breed” partners and projects
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Diversity of products

Leisure Investment Banking provides services to both internal and
external clients in a range of businesses in the leisure sector

Development

Golf course residential Beach/Lake Front
Garden eStateS FOI’eSt/BUSh Sett|ng

Vineyard estates Marinas

Investment

} i Funds
Finance Banking
Beach Front Child Management
eacC ron i care
. : Theme Parks
Golf Course Residential :
CBD Commercial Marinas

Jourist Attractions/venues
Strata Title Resorts

Business Park
Commercial
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Diversity of income streams

Property Income

Project Development Income
Project Management Fees
Branding Fees

Advisory Fee

Finance Margins

Investment/Construction/
Risk Participation Loans
Margin Income
stablishment/Line Fees
MezzReturns

Responsible Entity Fees
Distributions

Advisory fees
Operating Income
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Businesses - Australia

=, L7

Perth

Gold Coast

Funds Managemenr

k- Funds Management

Nelson Bay

Property Finance
“unds Management

Melbourne

Golf Course Residential
Property Finance
Advisory Services
Funds Management

Mornington
Peninsula

Golf Course Residential
Property Finance

s =
Whitsundays

Golf Course Residential
Property Finance

Sunshine Coast

Golf Course Residential
Property Finance

Brisbane

Golf Course Residential
Property Finance
Advisory Services
Funds Management

Hunter Valley

Golf Course Residential
A Property Finance

m Sydney
Golf Course Residential

Property Finance
Advisory Services
Funds Management
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Businesses — North America
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Tennessee
‘t’ Golf Course Residential
Property Finance

w2

\

Georgia
Golf Course Residential

Property Finance

California
Golf Course Residential Mexico Florida
Property Finance Golf Course Residential Golf Course Residential

Property Finance Property Finance




@ Capital growth of Medallist projects
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@ Profile of Medallist’s current projects
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W As at Mar 2003
H As at Mar 2002
& As at Mar 2001
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Golf and Leisure Finance
loan volumes

Loan book volume of Golf and Leisure Finance more than
doubled.

B Risk participation
loans - AU

- 0O Construction loans -

AU

O Investment loans -
usS

Volume

B Investment loans -
AU

==

2003 2004
Forward book inquiries remain positive.

—
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Macquarie Golf and Leisure

Innovation and first mover advantage

Employing the best skills available in the industry
Operational expertise in difficult business sectors
Risk identification and management

Strong brand management

Sound financial management
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